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ABSTRACT: The aim of the article is to identify Generation Z's preferences regarding organisational engagement in
social and environmental initiatives and to assess their perceived importance. An online survey was conducted among
310 Polish students and graduates of economics-related fields, with responses analysed using descriptive statistics and
the Mann-Whitney U and Kruskal-Wallis tests. The results show that Generation Z prioritises pro-environmental actions,
such as waste reduction, recycling programs, eco-friendly products, and investments in sustainable technologies. Social
initiatives, including promoting diversity, volunteering, and collaborating with non-governmental organisations, were
rated lower. Significant gender differences were observed, with women consistently attributing greater importance to
both ecological and social activities, while professional-educational status had a smaller impact. Given that the study
sample consisted of Polish students and graduates of economics-related fields, the findings should be interpreted with
caution, as their generalizability to the entire Generation Z population and to other cultural or occupational contexts is
limited. The findings suggest that organisations seeking to attract and retain Generation Z should integrate ecological,
social, and ethical aspects in an authentic manner.
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Introduction

The effectiveness of an organisation’s functioning depends not only on improving existing solu-
tions but also on its ability to implement innovations (Serafin, 2015; Baruk, 2021). Such an approach
allows organisations to effectively respond to stakeholder needs while building a sustainable com-
petitive advantage (Jones, 1994; Grudzewski et al., 2010). In the context of growing societal aware-
ness, initiatives aimed at the sustainable and enduring development of organisations are gaining
importance (Lozano, 2008; Streimikiene, 2023), which should meet the needs of present generations
without limiting the opportunities of future ones. Social and ecological activities of organisations are
attracting increasing interest from Generation Z representatives (Bificzynski et al,, 2023). As new
employees and consumers, they have a significant impact on shaping the directions of organisational
development.

Generation Z includes individuals born after 1995 (Grabiwoda, 2019; Messyasz, 2021; Czer-
winska & Bojar, 2021; Tomaszuk & Wasiluk, 2023). This generation grew up fully integrated with
digital technologies, functioning from an early age in an environment of mobile devices, social media,
and online tools. This has resulted in a high level of digital competence, encompassing both the ability
to navigate online environments efficiently and to use remote work tools, online communication plat-
forms, and data analysis (Stankiewicz-Mrdéz, 2020).

In the labour market, Generation Z prefers flexible forms of work and environments that allow
for maintaining work-life balance (Muster, 2020). Traditional organisational structures, which
emphasise interpersonal skills, emotional management, and teamwork, may pose challenges for
them (Lawinska & Korombel, 2023). They expect a work environment that supports autonomy,
experimentation, and rapid implementation of innovations (Catek, 2021). They favour leaders who
act as mentors, providing both substantive and emotional support, which fosters greater engagement
and more effective use of their competencies (Muster, 2020; Moczydtowska, 2023).

Despite the growing significance of this stakeholder group, previous research has primarily
focused on general concepts of corporate social responsibility, sustainable development, and organi-
sational innovativeness. There is still a lack of in-depth analyses regarding Generation Z’s preferences
in terms of perceiving specific social and ecological actions undertaken by organisations, represent-
ing a research gap. The aim of this article is to identify Generation Z representatives’ preferences
regarding social and ecological activities implemented by organisations. The study seeks to verify the
following hypotheses:

H1: Pro-environmental actions are more important to Generation Z than social actions.

H2: There is a significant difference in the perception of organisational social and ecological
activities between women and men from Generation Z.

H3: There is a significant difference in the perception of organisational social and ecological
activities between students and those who are both studying and working.

The study also aims to answer the research question: which organisational actions are most sig-
nificant for the surveyed Generation Z representatives.

Achieving the aim, answering the research question, and testing the hypotheses was enabled by
conducting a literature review, a survey study, and applying selected statistical analysis tools.

An overview of the literature

An organisation is perceived as an open system interacting with its environment, capable of inte-
grating employees’ competencies, technology, and management processes (Jones, 1994; Grudzewski
etal, 2010; Baruk, 2021; Lukasinski et al., 2021). Its operational effectiveness depends on the ability
to adapt, respond flexibly to market changes, and optimally utilise resources. Considerable impor-
tance is attached to an organisation’s focus on sustainable and enduring development (Lozano, 2008;
Broman et al,, 2017; Valencia et al., 2019). This is particularly crucial in situations where environ-
mental changes disrupt the civilisation developed on Earth (Armstrong McKay et al., 2022; Richard-
son etal., 2023). According to the Global Footprint Network, the Earth’s natural resources are already
being used at approximately 171% of their capacity (Global Footprint Network, 2009; Global Foot-
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print Network, 2025). Therefore, both resource consumption and the levels of waste and pollution
exceed the planet’s biological capacity (Fatemi et al.,, 2021).

To improve this situation, it is necessary to integrate knowledge from various disciplines, imple-
ment innovative technologies, and design environmentally friendly products. This requires a close
link between technology and the environment (Feroz et al., 2021; Beier et al., 2020). Technological
development must consider the needs of society and the natural environment. Recognising the role
of technology, for example, in the creation of the carbon footprint, is indispensable (Papp-Vary et al.,
2023; Goel et al., 2024). In practice, sustainable production, although it may be unprofitable in the
short term, is clearly beneficial in the long term (Andersson et al., 2022). Limiting adverse climate
change and preserving biodiversity are outcomes of sustainable production and consumption (Strei-
mikiene, 2023).

Digital transformation can also play a key role in this process, enabling the development of Indus-
try 4.0 concepts and the integration of advanced technologies (Zervas et al., 2024; Hetmanczyk,
2024). Industry 4.0 technologies, such as the Internet of Things (IoT), Big Data, and artificial intelli-
gence, enable organisations to effectively implement sustainable development strategies through
process automation, resource optimisation, and rapid information exchange between systems (Wiec-
zorek, 2018; Iwanski, 2017). Implementing such solutions requires investment in technology, devel-
opment of employees’ competencies, and fostering an organisational culture that supports innova-
tion and engagement in change processes (Sang et al.,, 2024; Moch, 2024).

Social issues are also crucial for the sustainable and enduring development of organisations,
including supporting local communities, developing employee volunteering, and promoting diversity
and inclusiveness (Streimikiene, 2023; Tran-Thi-Thanh & Nguyen-Thi-Phuong, 2023; Nowakowska,
2023; Mont et al., 2020; Khodayari et al., 2025). Beyond poverty and employment conditions, this
dimension of sustainable development emphasises intangible indicators determining human quality
of life, such as satisfaction, happiness, and diversity (Talan et al.,, 2020). Equality, safety, and adher-
ence to eco-principles also become increasingly important (Eizenberg & Jabareen, 2017).

The significance of organisational actions in sustainable and enduring development is particu-
larly evident in the context of Generation Z, which is entering the labour market and making con-
sumer decisions guided by social and environmental values. Research shows that young consumers
and employees expect organisations to actively engage in social and ecological initiatives, which
influences brand perception, loyalty, and motivation to collaborate (Binczynski et al., 2023; Streimik-
iene, 2023). In this context, the role of the circular economy and sharing economy is also important,
as they enable organisations to minimise their environmental impact and involve local communities
in production and consumption processes (Streimikis et al., 2024; Mont et al., 2020; Khodayari et al.,
2025).

Employees and leaders play a key role in implementing social and ecological initiatives. It is par-
ticularly important to shape employees’ attitudes by developing their knowledge, skills, creativity,
social and environmental awareness, and ability to make rational decisions, which in turn enhances
the effectiveness of organisational actions in sustainable development (Kopacka, 2015; Marek-
Kotodziej et al., 2018; Rembiasz et al., 2021; Nowakowska, 2023). Another important aspect is ensur-
ing appropriate working conditions that integrate workplace equipment, psychosocial well-being,
and employee safety (Wickens et al.,, 1997; Mengoni et al.,, 2017; Scafa et al., 2019; Chetty et al., 2024).

Research methods

To identify the preferences of Generation Z representatives regarding organisational engagement
in social and ecological initiatives, a study was conducted using an online survey. The aim of the study
was to determine which forms of organisational activity are perceived as most desirable and how
their importance is evaluated depending on respondents’ gender and occupational-educational sta-
tus. The survey was conducted from October to February 2025. The research sample consisted of 310
purposively selected individuals who met the criteria of belonging to Generation Z (born after 1995)
and being students or graduates of economics-related programs at higher education institutions in
Poland. The selection of this group of respondents was intentional and based on the assumption that
individuals studying in the fields of economics, management, and finance possess fundamental
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knowledge about organisational functioning, corporate social responsibility, and the principles of
sustainable development, which enables them to make a more informed and critical assessment of
the actions undertaken by organisations. The study included 153 women, 153 men, and 4 individuals
who did not declare their gender. In terms of occupational-educational status, 109 respondents
(35.2%) were non-working students, while 194 respondents (62.6%) combined studying with
employment. Due to the small number of respondents who were exclusively professionally active (7
individuals, i.e., 2.2%), this category was combined with the group of those who were both studying
and working.

The sample selection was non-stratified, which limits the possibility of fully generalising the
results to the entire Polish Generation Z population. The respondents represented a group of young
people who are educated or active in both education and work, and therefore possess the knowledge
and competencies that facilitate a critical assessment of organisational activities. At the same time,
it should be emphasised that focusing on students and graduates of economics-related fields may
constitute a potential source of research bias, as these respondents may exhibit greater sensitivity to
ethical issues, social responsibility, and the economic aspects of sustainable development compared
to Generation Z individuals studying in other disciplines, such as technical or environmental sciences.

The survey questionnaire consisted of two main parts. In the first part, respondents were asked
to indicate their preferred forms of organisational engagement in social and ecological initiatives. In
the second part, they assessed the importance of individual actions using a five-point Likert scale,
where 1 indicated “low importance” and 5 indicated “crucial importance” for the sustainable func-
tioning of the organisation. The study applied the Mann-Whitney U test and the Kruskal-Wallis test.

Results of the research

The results presented in Table 1 allow us to capture the hierarchy of preferences among the sur-
veyed Generation Z representatives.

Forms of organisational engagement in social and ecological initiatives

Specification Al res?:)ndents Women (W) Men (M) Students (S) i:::)jlz r;’t: da(nE(;
Supporting local communities 59.35% 28.39% 30.00% 20.32% 39.03%
Reducing carbon footprint 40.97% 21.29% 18.39% 13.87% 27.10%
Investing in sustainable technologies 56.45% 27.42% 27.74% 17.10% 39.35%
Promoting diversity and inclusiveness 28.06% 15.48% 12.26% 9.03% 19.03%
Implementing transparent and ethical business practices 40.00% 19.68% 19.68% 10.65% 29.35%
Developing employee volunteering programs 26.77% 12.58% 13.55% 8.06% 18.71%
Transparency in reporting social and ecological activities 40.32% 20.00% 19.68% 13.55% 26.77%
Cooperation with NGOs 30.65% 13.23% 17.42% 10.65% 20.00%
Creating environmentally friendly products 58.06% 32.26% 24.84% 20.97% 37.10%
Reducing waste and implementing recycling programs 53.87% 30.00% 22.90% 17.42% 36.45%
Promoting healthy lifestyles among employees 42.90% 17.74% 24.84% 11.29% 31.61%
Adjusting purchasing policies to sustainable criteria 29.35% 14.19% 14.19% 8.06% 21.29%
Implementing energy-saving programs in offices 35.16% 16.45% 18.06% 9.68% 25.48%
Developing diversity policies in recruitment and employment 22.90% 12.90% 10.00% 6.13% 16.77%

Source: authors’ work based on survey data.

The highest support among respondents was given to actions such as supporting local communi-
ties (59.35%), creating environmentally friendly products (58.06%), investing in sustainable tech-
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nologies (56.45%), and reducing waste and implementing recycling programs (53.87%). These
results confirm that surveyed Generation Z representatives particularly value initiatives directly
related to environmental protection and improving the quality of life of local communities. This can
be interpreted as a strong orientation of young people toward practical, visible effects of pro-environ-
mental and social initiatives with both local and global impacts.

Significantly lower importance was assigned to initiatives related to diversity and inclusiveness
(28.06%), employee volunteering (26.77%), or diversity policies in recruitment (22.90%). This indi-
cates that although equality values are important for this group, they have a lower priority compared
to actions focused on environmental protection and sustainable technological development. This
may suggest that Generation Z treats environmental issues as a priority requiring immediate action.

Analysis by gender shows clear differences. Women more frequently than men rated all forms of
engagement as important. The largest differences were observed in initiatives such as investing in
sustainable technologies (27.42% K vs. 27.74% M) and creating environmentally friendly products
(32.26% K vs. 24.84% M). Overall, women exhibit greater sensitivity to environmental and social
issues.

The division between students (S) and students combining studies with employment (P) showed
that those who work alongside studying are more critical in evaluating organisational initiatives. In
all categories, the values were higher among students (e.g., supporting local communities - 20.32% S
vs. 39.03% P; investing in technologies - 17.10% S vs. 39.35% P). It should be emphasised, however,
that these differences did not reach statistical significance, as confirmed by the Kruskal-Wallis test
results (p > 0.05). Therefore, the observed higher ratings among respondents combining work and
study are purely descriptive and cannot serve as a basis for drawing definitive conclusions about the
impact of professional experience on respondents’ attitudes. The results rather indicate a trend that
warrants further investigation on a larger and more diverse sample.

Next, respondents were asked to rate the importance of various forms of organisational engage-
ment in social and ecological initiatives on a scale from 1 to 5 (Table 2).

Assessment of the importance of organisational engagement in social and ecological initiatives from the
perspective of Generation Z respondents

Arithmetic mean Coefficient of variation (%)
L Al Students Al Students
Specification respon- Women Men (M) Students and espon- Women Men (M) Students and
d P (W) S employed P (W) (S) employed
ents (A) © dents (A) ©
Supporting local communities 3.87 3.93 3.81 3.88 3.87 28.45 27.10 29.91 27.55 29.00
Reducing carbon footprint 3.83 407 3.56 3.87 3.80 28.16 22.90 32.34 28.14 28.22
Investing in sustainable 399 400 387 398 399 2362 2123 2579 2292 24,04
technologies
Promoting diversity and 349 380 317 353 346 3161 2570 3597 2074 3267
inclusiveness
Implementing transparent 374 396 353 366 379 2691 2404 2890  29.09 2573
and ethical business practices
Developing employee 3.46 361 3.32 337 352 3050 2883 3216 3250 29,56
volunteering programs
Transparency in reporting
social and ecological 3.78 401 3.54 3.75 3.80 27.05 23.17 30.0 27.18 27.03
activities
Cooperation with NGOs 363 3.75 351 361 363 2729 2422 3033 2764 2717
Creating environmentally 408 435 380 410 407 2529 2015 2909 2612 2488
friendly products
Reducing waste and imple- 410 433 386 409 410 2419 2016 2723 2479 239

menting recycling programs
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Arithmetic mean

Coefficient of variation (%)

L Al Students Al Students

Specification respon- Women mn Students and respon- Women mn Students and
dents (A) ) ©) em[(JIIE(;yed dents (A) ) ©) em;zllzr;yed

Promoting healthylifestyles 50 450 359 376 387 2868 2433 3211 3173 2701
among employees
Adjusting purchasing policies -, ¢ 3.9 3.44 3.65 371 2603 2219 2863 2671 2571
to sustainable criteria
implementing energy-saving 5 7 393 352 367 377 2979 2635 3158 3037 2860
programs in offices
Developing diversity policies
in recruitment and employ- 3.58 382 3.35 3.59 3.57 29.65 25.40 33.11 29.92 29.57

ment

Source: authors' work based on survey data.

Arithmetic means indicate that the most important actions were environmentally oriented, such
as reducing waste and implementing recycling programs (M = 4.10), creating environmentally
friendly products (M = 4.08), and investing in sustainable technologies (M = 3.99). These results
demonstrate that the younger generation attaches particular importance to ecological issues, recog-
nising them as a priority in organisational activities. This aligns with the global trend of increasing
climate awareness and the belief that businesses have a tangible impact on improving the natural
environment.

The lowest-rated initiatives were employee volunteering (M = 3.46), promoting diversity and
inclusiveness (M = 3.49), and developing diversity policies in recruitment and employment (M =
3.58). Although these values still indicate a relatively positive assessment (close to a mean of 3.5),
they clearly lag behind pro-environmental initiatives. This result can be interpreted as a shift in prio-
rities toward environmental actions, perceived as more important and requiring greater organisatio-
nal commitment. [t may also suggest that while diversity and inclusiveness are valued by Generation
Z in principle, they are not considered crucial in this context.

Assessment of differences in attitudes toward sustainable initiatives

Mann-Whitney U test
p<0.05 (Women vs. Men)

Kruskal-Wallis test (Students

Sieiiior vs. Students and employ-ed)

Supporting local communities 0.439 0.408
Reducing carbon footprint <0.001 0.753
Investing in sustainable technologies 0.062 0.612
Promoting diversity and inclusiveness <0.001 0.775
Implementing transparent and ethical business practices <0.001 0.533
Developing employee volunteering programs 0.018 0.300
Transparency in reporting social and ecological activities <0.001 0.640
Cooperation with NGOs 0.052 0.744
Creating environmentally friendly products <0.001 0.477
Reducing waste and implementing recycling programs <0.001 0.922
Promoting healthy lifestyles among employees 0.028 0.801
Adjusting purchasing policies to sustainable criteria <0.001 0.176
Implementing energy-saving programs in offices <0.001 0.644
Developing diversity policies in recruitment and employment <0.001 0.744

Source: authors' work based on survey data.
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The analysis of the coefficients of variation indicates a moderate level of diversity in the assess-
ment of different forms of organisational engagement. The lowest coefficients of variation were
recorded for pro-environmental actions, such as investing in sustainable technologies, creating envi-
ronmentally friendly products, and reducing waste through recycling programs (below 25%), which
reflects a relatively high consensus among respondents regarding their importance. Higher coeffi-
cients of variation (above 30%) were observed for social initiatives, such as promoting diversity and
inclusivity or developing employee volunteering programs, indicating greater variability in how
these actions are perceived by the surveyed Generation Z participants. This may suggest a lack of
clear consensus regarding the role and priority of social initiatives compared to ecological ones.

Next, an attempt was made to verify Hypotheses 2 and 3 using the Mann-Whitney U test and the
Kruskal-Wallis test. The results are presented in Table 3.

The Mann-Whitney U test revealed statistically significant differences between women and men
for most forms of engagement (p < 0.05). Women consistently rated both ecological and social actions
higher, confirming the greater environmental and social sensitivity of this group. Differences were
particularly pronounced in categories such as reducing the carbon footprint (K: M = 4.07; M: M = 3.56),
promoting diversity and inclusiveness (K: M = 3.80; M: M = 3.17), and implementing transparent
business practices (K: M = 3.96; M: M = 3.53).

Regarding the division between students and those combining studies with employment, the
Kruskal-Wallis test did not show statistically significant differences (p > 0.05). This indicates that
professional experience does not significantly differentiate the evaluation of individual forms of
engagement. However, it can be observed that employed respondents, more frequently than students,
appreciate practical and measurable actions, such as recycling or transparency in reporting, likely
due to their greater exposure to business practice.

Discusion/Limitation and future research

According to the obtained results, surveyed Generation Z representatives attach great impor-
tance to organisational activities related to environmental protection and sustainable development.
The highest mean scores were observed for reducing waste and implementing recycling programs
(4.10), creating environmentally friendly products (4.08), and investing in sustainable technologies
(3.99). These findings correspond with observations that Generation Z demonstrates growing aware-
ness of the importance of sustainable development and acceptance of technological and economic
solutions that facilitate its achievement (Kuzior et al., 2022). It is encouraging that the interconnec-
tions between the environment, the economy, and society are increasingly recognised (Dacko &
Ptonka, 2017). Initiatives aimed at promoting active solutions to environmental problems are gaining
importance (Broman & Robert, 2025). Organisations should adhere to the principles of the circular
economy (Tran-Thi-Thanh & Nguyen-Thi-Phuong., 2023; Streimikis et al., 2024; Streimikiene, 2024),
implement recycling, and be capable of sharing resources, such as material assets (Mont et al., 2020;
Khodayari et al., 2025).

An important area of respondents’ expectations also concerns activities related to supporting
local communities (3.87) and promoting a healthy lifestyle among employees (3.83). This indicates
that for Generation Z, organisational development is important not only in ecological terms but also
socially. Similar conclusions are drawn by Thang et al. (2023), emphasising that members of this
generation are interested in corporate social responsibility. Noteworthy are also the results regard-
ing transparency in reporting social and ecological activities (3.78) and the implementation of trans-
parent and ethical business practices (3.74). The relatively high importance assigned to these catego-
ries is reflected in the literature (Binczycki et al., 2023; Loring & Wang, 2022; Satpathy et al,, 2019),
which indicates that Generation Z expects organisations to treat employees fairly, embrace diversity,
and create a supportive work environment.

The lowest mean values in the study were recorded for activities such as developing employee
volunteering programs (3.46) and developing diversity policies in recruitment and employment
(3.58). Although these values are not low, they may suggest that respondents value actions directly
related to ecology and business ethics more than those of an indirect or institutional nature. This
result can be interpreted in the context of Bhore and Tapas (2023) and Chala et al. (2022), who
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emphasise that Generation Z attaches great importance to the work environment and interpersonal
relationships, yet when prioritising organisational initiatives, environmental aspects of sustainable
development are most often placed first.

The observed gender differences may result from socio-cultural factors, including socialisation
processes, which more often shape empathetic, pro-social attitudes in women, as well as greater
sensitivity to environmental issues. The literature frequently points out that women more often
internalise values related to concern for the common good, social responsibility, and environmental
protection, which translates into higher evaluations of ecological and ethical actions undertaken by
organisations. Previous studies confirm that women - regardless of cultural context - exhibit a higher
level of ecological awareness and stronger support for initiatives related to sustainable development
and corporate social responsibility than men (Rzemieniak & Wawer, 2021; Pandita & Khatwani,
2022). Moreover, based on research conducted in Vietnam, it can be stated that Generation Z also
values workplace ethics and a focus on corporate social responsibility (Thang et al., 2023). Therefore,
these differences are unlikely to be random and are embedded in a broader system of values and
social norms that influence perceptions of the role of organisations in addressing environmental and
social issues.

The obtained results indicate that organisations aiming to attract Generation Z should focus on
pro-environmental, transparent, and ethical initiatives, while social actions can play a complemen-
tary role, enhancing the organisation’s credibility (Kuzior et al., 2022; Pandita & Khatwani, 2022;
Binczycki et al., 2023).

Conclusions

The study made it possible to identify the preferences of Generation Z regarding the forms of
organisational engagement in social and environmental initiatives and to assess their importance
from the perspective of young employees and consumers. The results indicate that pro-environmen-
tal actions are particularly significant, such as reducing waste and implementing recycling programs,
creating environmentally friendly products, and investing in sustainable technologies. Social initia-
tives, including promoting diversity and inclusivity, collaborating with non-governmental organisa-
tions, or developing employee volunteering programs, were rated lower. Although important, these
activities were considered less of a priority.

The findings show that Generation Z places special emphasis on pro-environmental actions. The
highest mean scores were awarded to initiatives related to waste reduction and recycling programs
(M =4.10), creating environmentally friendly products (M = 4.08), and investing in sustainable tech-
nologies (M = 3.99). At the same time, social initiatives, such as supporting local communities (M = 3.87)
or promoting a healthy lifestyle among employees (M = 3.83), also received relatively high scores but
did not reach the priority level attributed to ecological initiatives. Activities such as employee volun-
teering (M = 3.46), development of diversity policies (M = 3.58), and promoting inclusivity (M = 3.49)
were rated lower, confirming the hypothesis that ecological aspects carry greater importance in the
perception of Generation Z.

The analysis of demographic differences confirmed that the assessment of the significance of
individual actions varies depending on respondents’ gender and professional-educational status.
Women consistently rated all forms of engagement higher than men, particularly in ecological areas
and those related to transparency (e.g., carbon footprint reduction: F = 4.07 vs. M = 3.56; promoting
diversity: F = 3.80 vs. M = 3.17). Regarding the distinction between students and those who study
while working, although the Kruskal-Wallis test did not show statistically significant differences,
a trend was observed in which working respondents more often appreciated practical and measura-
ble organisational actions.

Based on these findings, it can be concluded that organisations seeking to attract and retain Gen-
eration Z representatives should implement strategies that integrate ecological, social, and ethical
aspects while ensuring the authenticity of the actions undertaken. The study also showed that for the
younger generation, environmental responsibility of the organisation is of key importance, whereas
social issues (e.g., diversity, inclusivity, volunteering) play a supplementary role, enhancing the over-
all perception of organisational credibility and ethics.
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It should be emphasised, however, that the obtained results pertain to a specific group of respond-
ents - students and graduates of economics-related fields in Poland - which limits the possibility of
directly generalising them to other groups of Generation Z functioning in different cultural, educa-
tional, or professional contexts.

The results should be interpreted in light of these limitations. The sample was purposive and
included individuals with a similar educational profile, which may have influenced their perception
of issues related to sustainable development. Therefore, it is advisable to conduct further research
involving Generation Z representatives from other countries, sectors, and educational levels, which
would allow for the identification of cultural and professional differences in the perception of organ-
isations’ social and environmental activities.

The contribution of the authors

Conceptualisation, W.L.; literature review, W.k. and P.R.; methodology and investigation, PR.; for-
mal analysis, W.L. and P.R.; writing, W.L. and P.R.; conclusions and discussion, W.t.. and P.R.
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SPOLECZNE | EKOLOGICZNE DZIAEANIA ORGANIZACJI NA
RZECZ TRWALEGO | ZROWNOWAZONEGO JEJ ROZWOJU —
PERSPEKTYWA PRZEDSTAWICIELI POKOLENIA Z

STRESZCZENIE: Celem artykutu jest identyfikacja preferencji pokolenia Z dotyczacych zaangazowania organizacji
w inicjatywy spofeczne i ekologiczne oraz ocena ich postrzeganego znaczenia. Przeprowadzono badanie ankietowe
online wérdd 310 polskich studentéw i absolwentdéw kierunkéw ekonomicznych, analizujac odpowiedzi przy uzyciu staty-
styki opisowej oraz testéw U Manna-Whitneya i Kruskala-Wallisa. Wyniki pokazuja, ze pokolenie Z priorytetowo traktuje
dziatania proekologiczne, takie jak ograniczanie odpaddw, programy recyklingowe, produkty przyjazne srodowisku oraz
inwestycje w zréwnowazone technologie. Inicjatywy spoteczne, w tym promowanie réznorodnosci, wolontariat i wspét-
praca z organizacjami pozarzadowymi, zostaty ocenione nizej. Istotne byty réznice zwigzane z ptcig — kobiety konse-
kwentnie przypisywaty wieksze znaczenie dziataniom ekologicznymispotecznym, natomiast status zawodowo-edukacyjny
miat mniejszy wptyw. Ze wzgledu na fakt, ze préba badawcza obejmowata polskich studentéw i absolwentdw kierunkdw
ekonomicznych, uzyskane wyniki nalezy interpretowac z ostroznoscia, gdyz mozliwo$¢ ich uogdlnienia na cata populacje
pokolenia Z oraz na inne konteksty kulturowe lub zawodowe jest ograniczona. Wyniki sugeruja, ze organizacje chcace
przyciggnac i utrzymac pokolenie Z powinny integrowac aspekty ekologiczne, spoteczne i etyczne w sposdb autentyczny.

StOWA KLUCZOWE: pokolenie Z, zréwnowazony rozwdj, spoteczna odpowiedzialnos¢ biznesu, inicjatywy ekologiczne,
zaangazowanie organizacji
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